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A laboratory for experimentation and social thought For two days, the food industry meets at Auténtica to

are some of the values promoted to promote a present its most distinctive authentic foods and drinks

by Auténtica to promote the essence of quality food to large-scale distribution, retail, specialised shops,

and drink. Auténtica is flavour with Mediterranean origins. It is jche hotel and catering industry, haute cuisine and
A creative space that unites the food industry and respect for the origin, the producer and his work to mporters.

gastronomy with other professional disciplines such as preserve and make the planet more sustainable. It is

science, creativity, philosophy, health, arts, journalism gastronomic avant-garde.

and technology, among others, journalism and A space for knowledge transfer, innovation and

technology, among others. reflection on the value of food.
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FOR THE LARGE-SCALE DISTRIBUTION,
RETAIL, HORECA AND HAUTE CUISINE
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LARGE-SCALE DISTRIBUTION, RETAIL AND DELICATESSENS

@ '. WHOLESALERS BEVERAGES
DENOMINATIONS OF
EXPO

CANNED FOOD e
HOTELS AND
RESTAURANTS
CONGRESS
BAKERY, SNACKS

i /BLES AND SWEET WORLD
SUPERMARKET DELICATESSEN

CHAINS STORES

PASTAS, RICE, SPICES EQUIPMENT AND

AND LEGUMES KITCHENWARE

MEATS AND
IMPORTERS AND
DAIRY EXPORTERS CHARCUTERIE

LARGE-SCALE
OIL DISTRIBUTION

FISH AND SEAFOOD FROZEN PRODUCTS

N
©00009



MORE THAN 4.000 COMPANIES

VISIT AUTENTICA 2025

AHORRaMas M= Zlcampo “ALTEN A ALIMERKA (Amaiketako)

ALDI

\v @2dalz’xsian % ’
Andalucia (}om'mel‘ ﬂuchan o

y Productos ecologicos GRUPO
Delicatessen BoLaNOS

/BN ‘ ,' / Q

Boripreu ( 0 cencosud

n:nngunn con AETTD \_/
COOPERATIVA Carrefour

Z . .
Cor?dis €2Corle fngtss CosTCcO coviran 'Dia

DinoSel [T e B Elecec®  [(AETED

éiiromadi oy fornilycos i ROZ [@UWE O

0

Supermercados b
'( HIBER HIPERBER & SIPERCENTRO HIPERCOR Yy,

Lideres en calidad y

P O Hiperbino

ifa Jespac @M oo

’
) MANTEQUERIA ANDRE, imasymas, © 4
{ i S MERCADONA merka (50 (>

PEPE LA SAL

aaaaaaaaaaa

Kby plusfrésc: SABECO SABOR AESPANA

/"l \\,
SANCHEZ
ROMERO

H EL SUPER DE
smey  Sorh

- supersSol [ sSPAR[Y & SQUVESCO veritac  VILAVINITECA

TRANSGOURMET @ BM Ll Productos con corazén DES DEL 1932

HOSPITALITY

S LOH
E ACCOR @ AlmaHOtelso B POKE 2 Alsea { A @grup

ABADES HOTELS airbnb W AmRest  ANDILANA

Excelente decision

AXEL HOTELS
heterofriendly =

A Brasaylefia ¢ | - i £R - 080
EE Barcel6 Loatodati BEER‘&‘FUUD wgliset;" Cﬁ ,,,,,,,,,,, y - JT \CAFE bulbIZd BE]I;,EEEO ""fﬁG C@A 0:8 casualbrandsgroup

HOTELS & RESORTS =) 929
ROBLES

aaaaaaaaaaa

wwene Vg ommmms SO G () coaue cusna it I & et Do

RESTAURANT GROUF COMESS GROUP Domina’s

;Ni‘ o ENRIQUE EUROSTARS “’Z Z FlVE M % FOOO

- mﬁ?‘ M Fontecruzhoteles " \2

Veritats com pans FL INVERNADER?I EL PARAGUAS % NS EnEKO&ﬁX@ *wai HOTELS EXCELLENCE g Hz FOUR SEASONS DOX

Yy s° Resorts Tlotels et Fowsonts !

EEEEEEEEEEEEEE — GRAN GRUPO
FOOD - 4 0 ) GRAND LASRAN | CRUPO Tl
HAVEN Freshperts GALLERYOTEL S %‘Kyu HYATT - Rnﬁ[ius o M GUITART BELLACIAO Eﬁﬁﬁ(ﬂ 7 HOTUSA
HOTELS
po
iy = “Nes | | & drosees [ HYALT 4| H |10
. SRR, ~ IBEROSTAR £%

GRUPO PINERO SlHuYH %TRAGALUZ BRD S45 B S Hllton HOTELSHR: PARTNERS f \ HOTELS & RESORTS " H .!LQ

HOTELS & RESORTS

Q @ koy @ shunka T WBW% manua \\\Vl/ M MAYMANTA |I|I| Sy NH
L L Q"2
INEEEECL(S)I\&H;IEI:IOERF:IZAL y — LA POVWUWE e 5 T MILLENNIUM mGA HOTEL GROUP
Grupo HOTELS AND RESORTS
LEZAMA

HN

TP ’ — S LaCUEVA
N O\‘/GTE L HAMBIKGUESA %\@y l//y JUANCHO’S ]<AQ I@I L REW‘UMEha' L;A\ @LJJD?GILJJESSA\ DI9OO

NOOM e aresonrs NOSTRA . DL

LA Pl;%gmf\ @

RISTORANTI - PIZZERIE “ O 1
LARR . 7. Iy Manolo W Muerde
LaTterad macadcastro N
| £ ol O .5 il Yoy ove akes 1Y T M [l

Dove Mangiare & un Piacere
0 T iE L 18] HOTELS

OSBCRNE PALLADIUM oD J - Pccdunisf & Gomaress : RES+ALIA
et PARADORES PESTANA @ pAPA JOHNs p— pPopeves / aa"/”l)!\ TEd Vb(l]" e

oooooooooo

55U
Room)Mate e ROSEWOOD  SAGARDI  SAONA S  sINTen: 5. Sercotel  smooy  SOLLO i
HOTELS & RESORTS citeros Vascos 0 ' SENATOR hotels Seer e Shiiness COFFEY,
<WE MOUSE o, ’) N N 5
’—‘mm SN 7 . — B
Star}mg"g)d STEAKBURGER D'AMORE ~ 7 Su:"e\:s( ﬂje%ed EL‘PAPEE(‘)N _f_;% JMVja(ez» Tastia ™ et Tern otlous @ STREET
Resorts g BAR o SUSHITA ~Cogss BELL Gfe Group e Black Turtle L

I UDON ii ([ ruwie.  avverst® AT WV variae  vIclo  vina IGUEL XamE 8@

nnnnnnnnn VANDELVIRA Artesanos desde 1873




[

AUTENTICA CONGRESS @\
00 150

PEAKERS SESSIONS

‘

.

F :
=

STAGES

B
AL TENTICA k ﬁ tp - 2
PREMIUM FOOD FEST ‘ b a8 = |

PREMIUM FOOD FEST

REMIUM FOOD FEST
mediterraneos

R AU : L & -
- I 1% :
S aEr e A o & a» & SBA&Y PREMIUM FOOD FEST ' TE v - >4 ‘ < ) |
L ¢ = ' R Toga iy . AgroBank A8@F rreniun roop resT o yAgroBank 4 g f AgroBank
o » 09 & § O & \ ~ /
L X
e A ‘ \ p. B> 5
» \ |

gusto

del Sur

PURCHASING AUTENTICAS GASTROMARKETING AULAS CONGRESO

CULINARY FEST LARGE-SCALE HORECA FORUM MANAGERS SUMMIT Rgﬁ:&:ﬁggl\l FORUM DEGUSTA D;EDI_'ISSETIEE;;%N
BY GUSTO DEL SUR DISTRIBUTION AND

RETAIL FORUM



B2B NETWORKING AT THE HIGHEST LEVEL
TO GET NEW-GENERATION LEADS

IS Z\UTENTICA EXCEILENCE_WARDS 2024
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JOIN THE REASONS TO EXHIBIT

L E A D I N G POSITION BUILD SHOW YOUR

YOUR CUSTOMER INNOVATION AND

B U S I N E S S BRAND LOYALTY LEADERSHIP

PLATFORM :
FOR PREMIUM &7 9,"®

BOOST YOUR INTERACT WITH PARTICIPATE IN GET HUNDREDS
A N D G O U R M E T SALES DECISION- SEVERAL FORUMS OF NEW LEADS
MAKERS OF INTEREST

MAIN AUDITORIUM VIP . /. N
AUDITORIUM 2 LOUNGE The best option to show your leadership in the We know how hard it is to get started. That's
sector and stand out from your competition. why we offer you a turnkey package to be

EE an Place your stand in the best area of the present at the most innovative event in the

. . | ] L] . . expo, get maximum visibility, participate in sector with a minimum investment.

. . mn . . HE the congress and invite your best clients and
[ i L prospects among many other actions.
] L] . . LI

HE: an an

EEE| (EEEH
- - o EXHIBITOR D.O.
LI L LI

. . ] ] BN Showcase your products and solutions in the Space for groups of producers of
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you are looking to adjust your investment.
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NETWORK KNOWLEDGE BUSINESS OPPORTUNITIES

JTENTICA

PREMIUM FOOD

PERFORMING STUNNING EXHIBITIONS
FOR YOUR BUSINESS SUCCESS

BARCELONA info@nebext.com LISBOA portugal@nebext.com
BRUSSELS belgium@nebext.com DELHI india@nebext.com
MADRID spain@nebext.com FRANKFURT germany@nebext.com

MEXICO mexico@nebext.com
SAO PAULO brazil@nebext.com

DUBAI| uae@nebext.com

SHANGHAI china@nebext.com SILICON VALLEY usa@nebext.com
TEL AVIV israel@nebext.com TORONTO canada@nebext.com
BOLOGNA italy@nebext.com WARSAW poland@nebext.com

AUTENTICA is an event of: In collaboration with:

#AUTENTICA2025

® 0 G N E B E ( -I-® Cofinanciado por 5 MINISTERIO E FOﬂdOS Europeos

NEXT> BUSINESS EXHIBITIONS la Union Europea



